Assignment

Title: “Produced in Canada” – A Canadian perspective on Food Marketing 
Course: HFN 2O – Food and Nutrition
Instructions:

1. For this task you will be creating your own food marketing advertisement. The product that you will be advertising must be produced in Canada. 

2. Using the RAFT board below you must choose the role, audience, format and topic for your “Produced in Canada” food marketing task. If you would like to do a different role, audience, format or topic please see me first for approval. 

	ROLE
	AUDIENCE
	FORMAT
	TOPIC

	Nutritionist
	Elderly
	Commercial
	Organic Foods

	Food Company
	Teens
	Poster
	Food Additives

	Student
	Children
	Cereal Box
	Whole-grain

	Parent
	Adults
	Magazine Article
	Fast Food


Example: A food company who creates a commercial about organic foods specifically targeting adults. 

3. In addition to your final product (commercial, poster, cereal box etc.), you will also submit a paragraph explaining how your food marketing advertisement would be interpreted by the intended audience you chose and how it is linked to consumerism. 

4. You should be using your notes and any other information that you have learnt during this unit to help you write your paragraph. You are encouraged to consult outside resources but any sources used must be properly cited in APA format. 

5. You have been provided with a rubric that will help guide you through this task. 

Remember that your product must be original!
“Produced in Canada” Rubric

	Expectations
	Criteria
	Level 1
	Level 2
	Level 3
	Level 4

	Knowledge and Understanding
Identify food supply and production industries in Canada
	Demonstrates knowledge of basic food marketing techniques.

Demonstrates an understanding of the relationship between food marketing and production.
	Demonstrates limited knowledge of basic food marketing techniques.

Demonstrates a limited understanding of the relationship between food marketing and production.
	Demonstrates some knowledge of basic food marketing techniques.

Demonstrates some understanding of the relationship between food marketing and production.
	Demonstrates good knowledge of basic food marketing techniques.

Demonstrates a good understanding of the relationship between food marketing and production.
	Demonstrates excellent knowledge of basic food marketing techniques.

Demonstrates a thorough understanding of the relationship between food marketing and production.

	Thinking/Inquiry
Identify consumer responsibility in the investigation of current food issues
	Selection of strategies used. 

Consulting and evaluating outside resources. 
	Inadequate selection of strategies used. 

Consults and evaluates outside resources with a limited degree of effectiveness
	Adequate selection of strategies used.
Consults and evaluates outside resources with some degree of effectiveness
	Good selection of strategies used.
Consults and evaluates outside resources with a considerable degree of effectiveness
	Excellent selection of strategies used
Consults and evaluates outside resources with a high degree of effectiveness

	Communication
Effectively communicate the results of their inquiries
	Clearly communicates to target audience

Ability to communicate using proper language conventions (spelling, punctuation, grammar) 

Use of symbols and visuals to demonstrate appeal


	Communicates to target audience with a limited degree of effectiveness

Communicates using proper language conventions with a limited degree of effectiveness 

Uses symbols and visuals with a limited degree of effectiveness
	Communicates to target audience with some degree of effectiveness
Communicates using proper language conventions with some degree of effectiveness

Uses symbols and visuals with some degree of effectiveness
	Communicates to target audience with a considerable degree of effectiveness
Communicates using proper language conventions with a considerable degree of effectiveness

Uses symbols and visuals with a considerable degree of effectiveness
	Communicates to target audience with a thorough degree of effectiveness
Communicates using proper language conventions with a high degree of effectiveness

Uses symbols and visuals with a limited degree of effectiveness

	Application
Demonstrate appropriate use of social science research methods in the investigation of food-related issues
	Distinguishes between research evidence and opinion

Applies food and nutritional terminology in correct context 


	Distinguishes between research evidence and opinion with limited effectiveness

Applies a limited number of food and nutritional terms in correct context. 
	Distinguishes between research evidence and opinion with some effectiveness
Applies some food and nutritional terms in correct context.
	Distinguishes between research evidence and opinion with considerable effectiveness
Applies a number of food and nutritional terms in correct context.
	Distinguishes between research evidence and opinion with a high degree of effectiveness
Applies many food and nutritional terms in correct context.


